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Introduction  

 

While most of us have heard of social media, there remains for many the 

question é ñWhat is it and why should I care?ò 

 

Social Media is really nothing more than the latest form of communication and 

networking albeit an electronic and very powerful version. As such, the same 

rules apply to social media as apply to any other form of communication: 

 

¶ Be real. 

¶ Be interesting. 

¶ Show that you care. 

¶ Listen. 

¶ Be honest. 

¶ Be responsive and be polite. Please & thank you are still in the dictionary 

while not widely in use J 

¶ Respect otherôs boundaries. Donôt spam people. Social Media is about 

ñattractionò, not butting in. 

¶ Itôs o.k. to promote, just donôt do it constantly. 

¶ Seek to engage with others, have conversations, and build relationships 

particularly prior to asking for something. 

¶ Give credit where credit is due, donôt plagiarize. 

¶ Donôt pee in the pool (credit to Justin Foster ï Tricycle Brand 

Development). 
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This is why some folks say that social media uses ñthe same rules but new toolsò. 

Social Media is rapidly changed the way that we communicate and how folks 

choose to advertise. Traditional media outlets such as print, radio, and t.v. are 

having a very difficult time right now as social media allows you to not only 

keep up with the news, it also allows you to create it. Furthermore, you have 

control over what news you wish to receive and how you wish that your message 

to others will be delivered. 

 

Social Media is what I like to call .. ñyour free piece of the digital pieò. You can 

be a part of it for fun, for business, or for both. You can find old friends or 

classmates and reconnect or, you can find and develop new strategic partnerships 

for your business. It is all up to you.  

 

During this session we will be discussing the three most popular social networks 

that are being used today: Twitter, FaceBook, and LinkedIn. Each of these sites 

can be very powerful and, depending on what your overall goals for getting 

involved might be, you may gravitate toward one more than the other. Examples 

might be: if you are looking for a job, LinkedIn would be a great place to start; 

want to connect with friends and have fun? FaceBook is for you; be a part of it 

all and find some great content? You may find yourself drawn to Twitter. You 

may have also heard of a recently introduced service that is getting a lot of 

attention called Google Buzz. This service combines Twitter-like activities with 

your Gmail account. While I use Gmail to manage my email, I do not use an 

actual Gmail email address but rather one that is connected through something 

called Google Apps. Google Apps users have not yet been activated for Buzz, 

therefore, I have no experience with this application other than what I have read. 
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Important Concepts: 

 

Reach: Much of the power in social media is based on what has been called ñthe 

6 degrees of separationò. This study states that, if I wanted to connect with any 

specific person, I could ask a friend if they knew that person and if they did not 

they could ask somebody else and so on and so on. By the time we went 6 levels 

down, we would have our connection. Of course, you could do all of this by 

phone, mail, or in person. However, with the reach of social media (your 

network and the network of others), your request potentially could reach millions 

within seconds! It is that powerful. This reach is sometimes linked with the term 

ñviralò which is the ability to have your message continuously expand to others 

with little or no help needed from you. 

 

Linking:  ñLinkingò serves multiple purposes. A link is an internet or web 

address that is also referred to as a URL. These links typically, not always, will 

appear in blue. They may appear as a word, an obvious web address, or a 

ñcodedò web address commonly called a hyperlink. Clicking on a live link will 

take you automatically to a new web page where whatever content pertaining to 

that link may be stored and found. Just about everything in social media is based 

on this tool. Links are used to: 

 

¶ Take you to the article you want to read. 

¶ Direct you to a site you may find of interest. 

¶ Allow others to learn more about you. 

¶ Move from one section of the website to another. 
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One thing that you will certainly want to do is provide links on all sites back to 

each other. Your email signature line is also crucial. If you wish the link to look 

like something than a web address, you will need to create an HTML link which 

can be a word or a symbol. Outlook has this capability. If you use Gmail, 

HotMail, or Yahoo, check out WiseStamp for FireFox and Chrome browsers. 

 

Profiles: Each of these sites will allow you to create a personal profile (all have 

privacy controls). It is critical that you do this correctly and completely prior 

to becoming active on the networks. We each receive just one chance to make a 

good first impression. If one of your goals is to develop new connections, this 

will be better served if your profile includes your photo, your name, and the basic 

information you wish to share regarding you and/or your business. If you ask to 

connect with me and I am given little or no information about whom and what 

you are, I and many others will decline your request. 

 

Import  Contacts From Other Sources: When you first sign up for any of these 

networks, you will be provided with the opportunity to import your existing 

contact list whether that be on Outlook, Gmail, Yahoo, or others. Some folks are 

not inclined to do this as there is that fear that the internet already steals too much 

of my personal information. Initially, I too shared that concern. However, I 

relented and here is why: 

 

¶ If somebody wants this information badly enough, they can probably 

find it anyway. Regardless, this fear proved to be unfounded. 
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¶ Uploading my contact information identified who of my connections 

were already using these services and made it easier to connect with 

them. 

¶ It made it easy to invite others to join you on the service as one of the 

ways that you can typically extend invitations is if you have that personôs 

valid email address (privacy control). 

¶ At least with LinkedIn, I am notified when one of my existing contacts 

decides that it is time for them to sign up for the service and they do so. 

 

Search Engines: The most widely used search engine today is likely Google. 

This is where we go to find the stuff that we are looking for. Whether what you 

are looking for ends up on the first page of the search results or the last page is 

dependent on how this search engine ranks that specific resultôs importance. 

Social media is a fabulous way to move you and yours up in these rankings.  

 

This workbook: This manual is designed to help you to get started with social 

media. Certainly, you will want to do research on your own if you feel the need 

or just want to learn more. It does include some screenshots taken from my 

computer screen that will point out and label certain functions and examples for 

each site. It is nowhere near all inclusive. Finally, there is a page in the back of 

this document with links to direct you to most of the tools which we will discuss. 

 

About me: I would not consider myself to be a power user of any of these sites. 

What I am very good at is being engaged in all three and doing so within the 

amount of time that I have available. If I have a need for a more advanced use, I 

will take the time to learn how to do that but only if I have the identified need. 
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My business is networking. I own and operate business to business networking 

groups for sales and marketing professionals. As such, I approach social media as 

a networking tool that assists me in marketing my services and finding new 

members for my groups. My goals are to find and be found; establish my 

expertise and credibility; and to have others be aware of who I am and what I do. 

Social media has proven itself to be a powerful tool in helping me to reach these 

goals. 

 

And é.. finally: Social Media technology is a rapidly moving target. In the 

week since I started writing this workbook, several major announcements have 

been made. FaceBook is revising their search methods and algorithms along with 

several other relationships that they are developing including an upcoming 

collaboration with PayPal after having already announced a similar collaboration 

with EventBrite. Twitter is getting ready to introduce their advertising model as 

there has not been, up to this point, a way for them to monetize their service. 

There is a major technology conference going on in Austin right now and 

everybody is stirring the pot. So, when you actually get on board and get started, 

donôt be surprised if things donôt look exactly as they are depicted in this guide. 
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Twitter  

 

The Concept: Twitter has been described as a micro-blogging or journaling 

service. It is very like instant messaging or text messaging but instead of your 

message being directed to one person; it is potentially directed to millions. With 

that in mind, think about what you say before you say it. Once it is out there, 

anybody can potentially find it. So, you may not want to: 

 

¶ Let burglars know that you are in Hawaii for the next two weeks, nobody 

is home, and your alarm is broken. 

¶ Your boss is a dirty rotten é.. and you are looking for a new job. 

¶ Donôt worry about it, my wife and I have an open marriage. 

¶ I am expecting to close this huge deal with ñXYZ Companyò next week. 

 

Terminology: 

 

¶ Followers ï people who read your tweets. You do have the ability to 

block individuals from doing so. 

¶ Following ï people who allow you to read their tweets. 

¶ Tweet ï a Twitter message. Up until very recently, this was called an 

ñupdateò. 

¶ Tweeps or Tweeple - people on Twitter. 

¶ Twitter Handle  ï this is your Twitter username. It is important to also 

show your real name but your handle is how tweeps will direct messages 

to you. Mine is @craigmjamieson. 
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¶ Retweet ï a message that begins with ñRT @twitterhandleò is a message 

that you or somebody else has forwarded to their followers as they feel it 

is valuable. Retweeting is like saying ñthanks for the great stuffò and will 

earn you major points in the Twitterverse. These are public. 

¶ Reply ï a message prefaced by ñ@twitterhandleò is a public message but 

is directed at that individual. This is also called a ñmentionò. 

¶ Direct Message ï a message that begins with ñDM @twitterhandleò is a 

private message between you and that person and will generate an email 

to you if you have chosen to do that in your settings. You will quite often 

receive a direct message from someone who you have recently followed 

thanking your for doing so and these will often contain a link. Donôt be 

too flattered. 90% of these messages are automatically generated by one 

or more tools that this user employs. Also, as a word to the wise, the bulk 

of Twitter spam and viruses will arrive in the form of a direct message 

with a link so please be very careful of what you click on. Direct 

messaging is only allowed when the two parties are connected, i.e. you 

follow them and they follow you. 

¶ 140 Characters ï this is the limit of the number of characters (including 

spaces) on a tweet. Common abbreviations used in a tweet would be: @, 

2, b, gr8, w/t, u, ur, J, lol é anything to conserve characters in order to 

keep within the 140 character allotment. 

¶ Shorten URL ï many URLôs are extremely lengthy. Twitter and many 

other services have devised specific coding methods to dramatically 

shorten these in order to assist you to say within the 140 character limit. 
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¶ Hash Tags ï ñ#wordò found in a message is generally a topic and you 

can search by that topic. 

¶ Search ï you do have the ability to search for both people and subject 

matter. As a matter of fact, Twitter is rapidly becoming a hugely popular 

search engine and it is done so in real time. 

¶ Lists ï Lists allow you to group those you follow by category. For 

example: business, friends, great content, etc. You can then choose to 

look at tweets from only folks on this list. You can also choose to follow 

a list created by somebody else which means that their list now also 

becomes, to a certain degree, your list. Mind you, if you wish to follow 

somebody on the list directly, you still need to do that. 

¶ Geolocate ï Geolocation is becoming a huge part of social media and is 

based largely on the new generation of smart phones being equipped 

with GPS services. This is a topic all on its own and we do not have time 

today to discuss this other than to say that, you phone knows where you 

are and you can communicate that to others. Twitter has recently 

activated this feature on some accounts whereas it was previously a 3
rd
 

party application feature only. Some of the more sophisticated 

applications that use geolocation would be FourSquare, Loopt, Gowalla, 

and Yelp. 

¶ Hover Cards ï This is a new twitter feature that has been recently been 

activated but perhaps not on all accounts. You can hover over 

somebodyôs gravatar and learn more about them. 
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What is Twitter best for and what can you expect? Twitter is by far the best 

service for finding and sharing content and information. It really is also the 

simplest of the three to use and to maintain. It does not expect a whole lot out of 

you but being active will enhance your success in finding new followers and 

many people have thousands, some even over a million, followers. And, they 

may follow thousands in return. While you will see folks chatting back and forth 

over Twitter (it may be hard to distinguish that as you will not necessarily be a 

part of the whole conversation), based on my experience it does not happen with 

any great regularity. In fact, you could send out a message é ñCall 911, Iôm 

dying!ò and never get any response. The sheer volume of Twitter messages is a 

huge reason for this. I follow about 1,100 people and if I am not looking at 

Twitter when that message comes across, I will likely never see it unless it was 

directed to me specifically or if I am searching for people who are in need of 

ñ911ò assistance. Therefore, do not expect a lot of conversation and you likely 

will not be disappointed. 

 

What should I tweet about? That is entirely up to you but I would suggest that 

you mix it up é. 

 

¶ What you are doing now. 

¶ Share a photo. 

¶ Thank someone or pay them a compliment. This is often done via a 

ñFollow Fridayò (#FF) designation which suggests that others follow this 

individual as they are da bomb J 

¶ Tell a joke. 
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¶ Famous quotes. 

¶ We are running a special at é. (itôs o.k. to sell but do not do this 

constantly. That is considered to be ñpeeing in the poolò). 

¶ Hereôs a great article you should read (include a link). 

¶ I hate politicians. All of them J 

¶ Reply to somebodyôs tweet (engage). 

¶ Retweet somebodyôs tweet (big points!). 

¶ Check out this event! (Include a link). 

¶ If you are in the need for ñXò service, contact Joe at é (include a link). 

¶ I am truly blessed to know @craigmjamieson. What a wonderful guy! J 

 

Finding people to follow and attracting followers: 

 

¶ Assuming you have uploaded your contacts, start with that. 

¶ Go to somebodyôs Twitter page (who you like and you perceive to share 

common interests) and see who they follow. You can choose to follow 

their lists or any of their individual followers. 

¶ Search for topics that interest you and then follow people who are talking 

about those things. You can also search for words like é ñBoiseò. 

¶ There are a number of services that will help you find folks to follow and 

are also very good for finding local folks. Twellow (link in back of book) 

would be one of them. 

¶ Whenever you follow somebody, there is a better than average chance 

that they will choose to follow you back. 
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¶ Twitter is very much the law of attraction. If you employ good principles 

and do not pee in the Twitter pool, you will attract followers. 

¶ When deciding whether or not to follow somebody, take a close look at 

their page. If they follow 1,000 people but nobody follows them back or, 

if they have never sent out a tweet themselves, run away from that page 

like your hair is on fire J No profile, photo, name, or location? Probably 

the same. Look at some of their tweets. If they promise you ñfast cashò 

or ñ1,000 followers in the next 24 hoursò well, thatôs up to you é.. 

 

 

Business Uses: Much of Twitter is about ñbrandingò which is to say who you are 

and what you do. Who you are is more than what you do for a living. People do 

buy from those they know and like. Still, you can mix in messages that do pertain 

to your business é. 

¶ We are running a special or new inventory has just arrived (include a 

photo). 

¶ Our new blog post may be of interest to you. 
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¶ Our website now includes helpful hints on how to é.. 

¶ Visit our website to find a listing of professional é.. in your area. 

¶ We are holding an open house at é (link to Google map). 

¶ Protect your brand by watching what people are saying about you and 

your company. If they really like you or really hate you, you are 

probably already on social media. 

¶ Distribute coupons and offers. 

¶ Communicate with employees. 

¶ Receive and respond to customer complaints. 

¶ Find or post a job. 

¶ Information seeking and sharing. 

¶ Humanizing your business. 

¶ Personal branding in addition to corporate branding. 

¶ Effective networking. 

¶ Viral marketing (retweet function). 

¶ Fundraising. 

¶ Taking orders on-line. 

¶ Public relations. 

¶ Communicating alerts such as your company status. 
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Image Only     Twitter Handle     Update                                                 My Tweets     Find     Settings     I Follow     Follow Me    Lists I Am On 

 

 
                                    Retweet     Reply                              Direct Msgs      Replies             Retweets                                        My Lists     Search      

                                                                                                                                                   My Profile            My Website 

 
                  Format Lists          Twitter Profile                Manage Lists for User     User Controls                    
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FaceBook  

 

The Concept: FaceBook was originally designed for college students and has 

become what I like to call .. ñMySpace for adultsò. Problem is, kids are also 

abandoning MySpace and are moving to FaceBook so .. there goes the 

neighborhood J Whereas Twitter is about sharing information, FaceBook is 

where folks come to converse and build relationships and what you fill find is 

very heavily weighted toward accomplishing those goals. It is the ñsocialò in 

ñsocial mediaò. Instead of sharing content, folks on FaceBook are more likely to 

be sharing family photos, music that they like, videos, and a discussion of what is 

going on in their lives. FaceBook is very good at promoting all of this by making 

it extremely easy to leave comments about what one of your friends had to say or 

even just giving that comment the ñthumbs upò. You can play games and even 

with each other. You can answer quizzes and send ñgiftsò. Fortunately, if you 

find some things to be useless drivel, you can ñhideò them J 

 

Terminology: 

 

¶ Friends - Folks who you are connected to. I should also point out that 

one thing FaceBook is very good about is in allowing you to control just 

who sees what about you. 

¶ Share - This is FaceBookôs terminology for a Twitter update. You can 

share a message and also include a link, a photo, or a video and those are 

displayed correctly as a thumbnail or the actual photo vs. a link 

(depending on what method you are using to share that information). 
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¶ Lists - You can separate your friends into lists such as business, 

personal, or family. You can also bulk message a specific group. 

¶ News Feed - Your updates stream can be set to show the ñmost recentò 

news (real time) or ñtopò news that may be of interest. 

¶ Your Wall - Folks can go here to leave public messages intended for 

you. 

¶ Notifications and Messages - This area tells when people have left 

comments on your posts or new comments on posts that you have 

commented on that first posted by others. Messages are generated by 

users via FaceBookôs internal email service (which is due to be greatly 

expanded shortly). Depending on your account settings, these messages 

may also be delivered to your standard email box. You can also reply to 

most comments that you receive via email just by replying to that email 

itself. If they contain a link, please be careful. 90% of FaceBook spam 

and viruses are transmitted through these types of messages. For both 

FaceBook and Twitter, accounts being hijacked and used to then spread 

these types of things is, unfortunately, not uncommon. 

¶ Applications - FaceBook offers just a ton of applications from either 

FaceBook itself or from third-party providers. These may be games or 

quizzes or business related. 

¶ Groups - Groups are separate pages that are usually established for 

people who share some common interest. These can be either private or 

public. 

¶ Fan Pages - Fan Pages were originally developed as places to go in 

support of say, a band that you liked. Now these pages have developed to 
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a very large degree into business pages. FaceBook does not allow 

business accounts per se. Everybody has a ñpersonal profileò. However, 

you can then link a Fan Page for your business that you create to your 

personal profile. When people become ñfansò of your page, they have 

indicated that they like your business and wish to be kept abreast of what 

is going on in your business. As such, this is one of FaceBookôs most 

powerful business features (subject to FaceBookôs terms of service). 

 

 

¶ Events - FaceBookôs other business gem. A very nice application that 

allows you to create an event on FaceBook and then promote it to your 

friends. Additionally, it was just announced that FaceBook will be 

partnering with EventBrite to collect event fees on line. 
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What is FaceBook best for and what can you expect? As stated previously, 

FaceBook is very much about friends, family, fun, and relationships. It is 

extremely well developed for this use. Its adoption rate among virtually all 

sectors is astounding! Once you get on it, the basic concepts are pretty simple. 

Converse. It is so powerful and flexible that some folks will find it to be 

confusing and cluttered. The service also has show a propensity to frequently 

modify its interface and that can be challenging when you think you have finally 

figured it out J Still, if you start out with the basics of sharing whatever it is that 

you would like to share and leaving comments on the posts made by others, itôs 

all pretty self explanatory. 

 

What should I talk about? FaceBook is very much a free for all. Practice the 

same rules as discussed earlier in this workbook and the rest takes care of itself. 

In other words é talk, converse, and share.  

 

How can I find people to ñfriendò and attract ñfriendsò? 

 

¶ FaceBook does have fairly extensive privacy controls and I would 

suggest you go to your settings and evaluate those closely.  

¶ Assuming you have uploaded your contacts, start with that. 

¶ FaceBook is very good about helping your find friends. For example, if 

you tell it the schools you went to and when you graduated, it will find 

classmates for you and suggest that you connect.  
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¶ FaceBook will also frequently make suggestions of other people you may 

know and wish to connect with. Often, these suggestions will be made on 

friends that you have in common. 

¶ When inviting folks to become your friend, I would strongly suggest that 

personalize the message if possible. It will increase the likelihood of 

acceptance. FaceBook will provide you with the capability to ñmass 

inviteò friends from your contact book. Sometimes this may be necessary 

but would not be preferable. 

¶ Here are some tips for losing friends: I have just agreed to be your 

ñfriendò and I may not even know you yet but have agreed to do so based 

on our common connections. You reward me by: suggesting I become a 

fan of 10 fan pages for companies that I have never even heard of; 

inviting me to daily events; sending me regular form messages through 

FaceBookôs internal email service; asking me to help you with Mafia 

Wars or Farmville prizes; or leaving a ñValentineôs Dayò gift on my 

wall. Mind you, all of this without ever taking the time to say ñHi Craig, 

Iôm Sue. Thanks for taking the time to connect. Can you tell me a little 

bit about yourself and what you do? Iôm looking forward to getting to 

know you!ò This would be the correct way. Unfortunately, peeing in the 

pool is the more common way and, I regularly disconnect from people 

who pee in my pool! J 
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Business Uses: FaceBook actually does have some very strong business uses in 

addition to its wide range of FaceBook and 3
rd
 party applications é. 

 

¶ Connecting with others and watching their updates does give you a pretty 

good idea of what makes them ñtickò and will uncover common interests. 

¶ Your message itself can be about business. Just donôt talk about business 

and nothing about business. 

¶ Your blog, if you have one, can be auto-fed to FaceBook as can your 

Tweets. FaceBook can also provide utilities that that will allow people to 

subscribe to your blog via FaceBook. 
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¶ Fan Pages are very much business oriented and you can choose to send 

messages to only folks who have become fans of your page. This is 

critical as these people have already chosen to ñopt inò to your message. 

¶ By categorizing your friends into lists, your business list would be more 

suitable for your business related email messages. Ask for their 

permission first. 

¶ Events are very much used for business and you can publicly promote 

these while at the same time privately send out invitations. Post videos 

related to your business via YouTube or power point presentations via 

SlideShare. 
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Go to Profile     Friend Requests     Messages     Notifications     Search     News Toggle     Update     Suggestions     Account Settings 

 

 
 Menu     Chat Availability     Go To Friend     Leave Comment     Show That You Like     Invite Friends     Chat 

 

         Edit Profile     My Friends     My Wall     Full Profile     Photos     My Updates w/t Links     Events     Share w/t Link or Photo 

 
 
                                 Source of Update                Share w/t Others                     My Blog Auto Feeds to FaceBook 
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LinkedIn  

 

The Concept: LinkedIn is business. From a practical standpoint, itôs all 

business. It is your digital resume. It lets people know who you are, what you 

have done, your areas of expertise, and what others think of you and your work. 

For all of this and more, it is no small secret that LinkedIn is a favorite of 

recruiters around the world. It is specifically designed to allow you to connect 

with professionals around the globe and to share business related discussions 

with those same professionals.  

 

Terminology: 

 

¶ Connections ï People who you are connected to on the site. 

¶ Degrees ï LinkedIn is built around 3 degrees of connectivity. Somebody 

who is connected to your directly is a 1
st
 degree connection. The folks 

who are directly connected to your 1
st
 degree connection become 2

nd
 

degree connections for you and those connected to them become your 3
rd
 

degree connections. Furthermore, LinkedIn will help you to identify 

these relationships. For example, I want to me Mr. Smith but I am not 

connected to him. However, my 1
st
 degree connection, Joe, is. I can then 

ask Joe to facilitate an introduction to Mr. Smith. 

¶ Invitations ï An invitation to connect on LinkedIn. 

¶ Introduction ï A request to connect with somebody is sent to the 1
st
 

degree connection who can then decide whether or not to pass that 
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invitation on to his connection with or without his comment. LinkedIn 

has perhaps the strictest privacy controls of any service. 

¶ InMail ï While LinkedIn is free, there are paid upgraded accounts 

available. InMail service comes with these accounts and the quantities 

that you are allowed to send at any given time are governed by what 

account service you have signed up for. InMail allow you to 

communicate directly with another LinkedIn member that you do not 

have a 1
st
 degree connection with. 

¶ Share ï Exactly the same as a tweet or an update on any service. 

LinkedIn now offers your update to also automatically be sent to Twitter. 

Here is another LinkedIn tip. I get a weekly email digest of any updates 

that have occurred with any of my connections including their status 

update, their new connections, and changes to their profile. Me appearing 

on their email weekly keeps my name ñtop of mindò. If your account is 

stagnant during that time, you will not appear on that list. 

¶ Recommendations ï This area allows you to request a recommendation 

from one of your connections or to provide one that will appear on his or 

her profile. The fastest way to get a recommendation is to give one. 

LinkedIn will ask that individual if they would like to return the favor. 

¶ Answers ï This really should be called ñQuestions and Answersò as it is 

where you can choose to start a discussion or participate in an existing 

one. These forums are entirely public regardless of your degree of 

connection. This means that it is a wonderful place to find and make new 

connections without the need for introductions. 
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¶ Groups ï There are many wonderful professional groups on LinkedIn 

for folks to gather who share common interests. Share content or start a 

discussion. Keep in mind that LinkedIn is business and confine your 

topics to that. Most groups are open while some are private. Members of 

groups are public to all other members so, like ñAnswersò this is a great 

place to connect with folks who are not in your immediate circle. 

¶ LION  ï This designation represents a ñLinkedIn Open Networkerò who 

is telling you that he or she will accept any invitation to connect. 

Stepping back to LinkedInôs privacy settingsé. If you attempt to 

connect with somebody on LinkedIn and they have no idea of who you 

are, they may tag your request with the dreaded IDK  (I donôt know this 

person). Too many of these and your account may be suspended. If a 

LION hits you with an IDK, I would be going on a safari J 

¶ Jobs ï You can look for jobs that have been posted on LinkedIn. For a 

fee you can also post job openings. 

 

What is LinkedIn  best for and what can you expect? LinkedIn can actually be 

very conversational just not in the way that you will find FaceBook to be. It is 

not constructed that way. The best conversation can be found in the ñAnswersò 

section and within the groups. You will find that people on LinkedIn are 

extremely helpful and willing to connect and participate. There is no pretense 

with LinkedIn. It is all about business which is why the Craigmeister likes it J  

Another nice thing about LinkedIn is that it is very straight forward. There are 

applications but there are no games. It does not require constant feeding and 

attention. The interface rarely changes and, when it does, you will be able to 

easily adapt to the enhancements. 
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What should I talk  about? Business. 

 

How can I find people to connect with and attract connections? 

 

¶ Assuming you have uploaded your contacts, start with that. LinkedIn will 

identify those who are already on the service. Your weekly email digest 

will also indentify those on your contact list who have recently signed up 

for the service. 

¶ When you invite somebody to connect, you will be asked to identify how 

you know that person. This is to prevent anybody from just wanted to 

connect with you that has absolutely no relation to you. In practice, and 

if you are willing to risk the ñIDKò, this can sometimes be circumvented 

but the proper way would be to request an introduction.  

¶ Search. LinkedIn has fairly sophisticated search capabilities including by 

name, by company, and within a certain geographic radius. It will also 

suggest possible connections for you. 

¶ Like most services, LinkedIn will assume that if you have a valid email 

address for somebody, you have already established a relationship with 

that individual. 
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Applications: While LinkedIn does not offer a wide variety of applications and, 

what it does offer are mainly designed to bring content into your profile, here are 

three that I personally useé. 

 

¶ Amazon ï This application will identify books that I am currently 

reading or planning to read.  

¶ WordPress ï my blog posts are automatically fed to my profile page. 

¶ SlideShare ï my slide shows and/or power point presentations are 

displayed on my profile. I can also view slide shows created by my other 

connections. 

¶ Events ï  LinkedIn does have events but, when compared to FaceBook, 

it falls flat on its face. For one thing, you cannot see a list of folks that 

you have invited. And, get this. You had better plan on holding that event 

because the only way that you can cancel it is by asking tech support to 
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do that for you. Lame. Still, if you are doing an event, it pays to cover 

your bases and advertise it anywhere and everywhere including on 

LinkedIn assuming that it is business related. 

 

Additional Specific Business Uses: 

 

¶ Find or post a job. 

¶ Re-connect with past employees or clients. 

¶ Get answers to your questions or your challenges. 

¶ Find out who you know that is somehow connected to somebody you 

want to know. 

¶ Organize your contacts into folders (this is part of the premium service 

only). 

¶ Conduct polls for market research. 

¶ Share files using the box.net application or create workgroups using the 

HuddleSpaces application. 

¶ Do research on companies and people prior to contacting them. 

¶ Find vendors. Be found as a potential vendor. 

¶ Import contact lists to LinkedIn or export out to applications like 

Outlook (there are also tools to integrate LinkedIn with Outlook) 
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Managing Your Sites  

 

Now that you are on Twitter, FaceBook, and LinkedIn you will be presented with 

the task of how exactly do you wish to monitor activity, participate in the 

conversations, and contribute your own updates and content. Of course, you are 

free to jump back and forth between the three sites and grab what you can when 

you can. I know a lot of folks who do this. I would not be one of them. 

 

I am rarely on any three of the actual sites because, fortunately there are tools 

available that allow me to monitor and participate without the need to actually go 

there. The most common of these tools are called ñclientsò. There are dozens of 

these available and some may be designed for specific applications. I am going to 

share a very few with you that I feel are the best designed for providing you with 

the most encompassing tools for this task. Some are called ñgadgetsò and are 

typically designed for a specific task while ñclientsò are generally more multi-

functional. 

 

Gadgets and clients have this in common: each has been designed to 

communicate with the social media network site or sites that they have been 

designed for and you will provide authorization to Twitter, FaceBook, and 

LinkedIn to communicate with these tools and allow them access to your 

account. This authorization can be removed at any time. Once authorization has 

been granted, this communication then becomes two-way. This means that 

additions made to one are automatically updated to the main site or to any other 

gadget or client that has the authorization to communicate. This synchronization 

is done seamlessly. 
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iGoogle  

 

iGoogle is the home page on my computer and what is neat is that it allows you 

to add ñgadgetsò to your home page. Gadgets are like ñmin-clientsò and are 

typically designed for one or two tasks only. I have four social media gadgets on 

my iGoogle home page: 

 

TwitterGadget ï This gadget allows me to create tweets and monitor the tweets 

of those I follow. I can see both direct messages and replies. I can reply, direct 

message, or retweet others. It has search and follow or unfollow capabilities. I 

can do 90% of whatever I want on Twitter without ever leaving my home page. 

 

FaceBook ï I use this gadget primarily to monitor the FaceBook news stream 

and comment on posts that I see whenever I feel that I may have something 

worth contributing. While it will do more, it is fairly limited to those simple 

tasks. 

 

Ping.fm ï Wouldnôt it be nice if I could write one update and have that go to all 

three of my networks instead of retyping that and updating separately for each? 

Well, it is nice and it is called Ping.fm. With Ping.fm I can post an update to any 

individual site or to groups of sites that I can designate. For that matter, Ping.fm 

has the ability to communicate with at least 50 sites that I am aware of and, if you 

wished and had an account on all 50, one post would automatically be sent to 

each and every one. Sweet! 
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Google Reader ï My Google Reader serves multiple purposes. If I find a blog 

that I like, I can subscribe to have new posts from that blog be automatically sent 

to my reader. I also use a service called Google Alerts that scans the internet for 

articles based on keywords that I have specified and it then sends these articles to 

my reader. Finally, using a service called ReadTwit, whenever somebody I 

follow tweets an update with a link, it captures that tweet, looks up the article 

that the link takes you to, and then sends those articles to my reader. I then, at my 

leisure, can go and peruse these articles to see if there is anything of interest. If I 

find something of interest that I might want to share with others, I can send that 

article directly to Twitter or FaceBook right from the article itself. I can even 

email it to one of my contacts. 

 

Search ï First off, in terms of what browser to use, I would suggest either 

FireFox or Google Chrome. I use FireFox. FireFox as a search bar in the upper 

right corner of your screen where you can use a variety of search engines that 

have been designed for specific tasks. I use one for LinkedIn. Whenever I want to 

find out more about somebody, I can pop their name in there and see who shows 

up. 

 

HootSuite  

 

There are a number of full blown clients out there that will allow you to manage, 

monitor, and update most if not all of your social media networks. Everybody 

seems to have their favorites. Mine happens to be HootSuite. HootSuite allows 

you to pretty much manage and monitor all of your updates to Twitter (multiple 

accounts), FaceBook, FaceBook Fan Pages, LinkedIn, Ping.fm, and even blog 
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sites. MySpace and a service called FourSquare are on the way. You can set 

columns for each as well as your Twitter lists and any keyword searches that you 

wish to save.  

 

You can choose to update to any or all of your accounts all at once by simply 

checking their boxes. You can schedule your updates to go out immediately or at 

a later date and time. It takes shortened links and translates them into something 

you can read. It tells you about those you follow and how influential they are in 

the Twitterverse. Finally, it has a button that you can drag to your browser 

toolbar that is called the Hootlet. 

 

The Hootlet is designed to allow you to rapidly share content to one or more of 

your social media sites. When on a webpage reading an article that you think 

others would find interesting, stay on that page but click on the button on your 

toolbar and a tweet is automatically formatted along with a shortened link and the 

title of the article. You can add your comments if space allows. Check off the 

sites you wish to update to and hit send now or send later and tell it when. This is 

why I call this client HootSweet! J 
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(Note: HootSuite does have one feature that some find to be annoying. When the 

application shortens links it uses its own proprietary system called ñow.lyò. Mind 

you, I have never had any problem translating these links or having them take me 

to the intended site but some networks, including LinkedIn, do not recognize 

these as ñlive Linksò which are links that you can click on to go to the site. Also, 

when you do go to a site via an ow.ly link, you will see a status bar at top which 

can be disabled if you wish. Finally, the link in the browser will remain displayed 

as an ow.ly link. For me personally, the benefits far outweigh this minor 

shortcoming. You also have the ability to create a shortened link using another 

utility and then copying and pasting that link into your tweet. Probably the most 

popular and widely accepted URL shortener is called ñbit.lyò.) 
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